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We help our customers
build brands.

Squarespace’s mission is to provide creative tools that help
anyone give a voice to their ideas. From designers and
engineers who are creating the next generation of web and
mobile experiences, to anyone putting a website together for the
first time, Squarespace provides elegant solutions that set new
standards for online publishing.
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OUR AUDIENCE.

Anyone anywhere who has ideas they want to grow, something important

to say, and the desire to make it look as amazing as possible.
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DIY
MOVEMENT

Our customers are DIY in nature

REPUTATION
ECONOMY

Your online reputation matters
more than ever before.

DESIGN
DEMOCRACY

Design is a unique differentiator.
We make it accessible to all.




Connected Marketing
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Review “Make me care” Business as
options moment usual
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WHAT SQSP MARKETING DOES
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WHY IS THIS STILL A JOB?

Pre-Digital Digital

Easy # of Media Channels Hard
Hard Reaching Niche audiences Easier
Hard* Measuring success Hard**

* Because there was no way to measure
** Because there is too much to measure



“Increasingly,

marketing is t

into a mass

niches.”
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Connecting to the Brand
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BRAND MEDIA

® Judgment: Explore new growth opportunities
® Creative: Partner with design to maximize each media placement

® Guess. Test. Revise.
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CONTENT

From building awareness ...

2011

What Is Squarespace?

The first question that needs to be answered here is “what is it?” Squarespace provides
you with the means to easily build a website that matches your goals and desires. Their
unique software breaks each component of awebsite build into “bricks”. Like Legos®,
you simply snap these bricks together into a design that does what you want - you get
the site you want, along with a timeless, elegant, evocative design. Of course,
Squarespace is more than just website design software - much more.

The secret behind
exceptional websites.

Whatis 12 Who e for? Wy use 12

Online Product Launching

Reputation Management

Who is Carl Ocab?

Carl Ocab, at 13 years old, started
carlocab.com. After a few months, the
website hit the top spot of Google for a
highly coveted keyword in its niche.

About Carl Ocab —

The Next Web

... to giving advice and telling stories

2015

Taking control of your online identity: Why you
need a knockout personal website
= Entrepreneur iatest HowTo

NEW: Tim Cook Tremend

PROMOTED CONTENT

Create a Website Built to Pull in Visitors and Sales

HOME  RESTAURANT  WENU THE TEAM - RESERVATIONS  LEARN MORE

themuse = e ronmnorms |

@ Your Step-by-Step Guide to Building Your

Personal Website in a Week

Now that et you're raring

| Entrepreneur | Lucky Peach | The Muse | +50 more



ONLINE RADIO

Lindsay Lx Follow
o5 indsayccameron

Anyone know the name of the song in the
newest @squarespace @Spotify ad? It's
awesome.

Shon Mogharabi @S

i I!'“l > @squarespace wins for havmg ads on @soundcloud that don't completely Kill
the vibe.

-
M eply to @lindsayccameron @squarespace @Spotify

Squarespace Help ©@Square:

@lindsayccameron "Electric Love" by BORNS and *Inside Out* by Spoon.
We're glad you're enjoying it!

2

ﬂ Larry Markovitz Lx . Follow
arrymarkovitz

great ad on Spotify. Really
well done.
Monica Isabel @monifor
i was bumpin so hard to a song on soundcloud and i went to like it when i 257 AR A 301
realized it was a squarespace advertisement LOL



https://drive.google.com/a/squarespace.com/file/d/0B2CMRUzvEo9XSHpLOWp4VDYzeWs/view

@ OUT OF HOME

New York City Boston / San Francisco

Fall 2013 September - October 2015

.
 Less agless, more |

/| © dfay cabinet. |

Summer 2015
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PRINT

The New Contemporary Art Magazine Vol
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MORE THAN JUST THE RIDE
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PODCASTS



https://drive.google.com/a/squarespace.com/file/d/0B6uwGSE56JYAbFl2RDBiNWFVWXM/view?usp=sharing

RHETT & LINK'

Subscribers: 6 Million

Subscribers: 6.5 Million

YOUTUBE CHANNELS

(IE SIS

Subscribers: 3.5 Million

Subscribers: 10.8 Million

Subscribers: 3.5 Million

SCREWFATTACK

Subscribers: 2 Million



@ STUFF YOU SHOULD KNOW ABOUT Stuff You Should Know

Subscribers
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| First spend
| commitment

I-14  F-14 M-14 A-14

West Coast Tour
Sponsorship and
, SYSKLive.com

Upfront
spend
commitment

] Second
| spend
| commitment

M-14 J-14 J-14 A-14 5-14 0-14 N-14 D-14 J-15 F-15 M-15 A-15 M-15 J-15 J-15 A-15
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Connecting to Business Performance
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WHAT IS PERFORMANCE MEDIA?

® People based marketing
® Always on - right person, right time

® Optimizing for efficiency



@ SOCIAL : MASS AND NICHE

% Squarespace

Build a beautiful website, register a domain, or create a powerful online store for
your big idea.
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Build It Beautiful on Squarespace
Start your free trial today. No credit card required.
Learn More
w5 1,767 [J57 [366

Like Comment Share

Squarespace
| gponsed

Before the wedding comes the website. #Build|tBeautiful with Squarespace.

L
Start Your Wedding with a Beautiful Website

Claim your domain, link your registry, collect RSVPs, share engagement photos and
more, all in one place.

311t @12 o8

Like Comment Share



@ PROGRAMMATIC DISPLAY

Industry Squarespace

& sauaresPACcE

2 O 1 4 Better websites for all.

2014 Display Revenue Share 2013

Non-programmatic
@ Programmatic

Create your own

PACE

@ sa e { @) SQUARESPACE @ SUARESPACE
2015 : 2 |
euLD : el Free year of
IT b Vo
seaorro (10N A N
A\ g y
i i i V - . 6]
- Programmatic spend is growing ~20% annually /?3/4/“"7//’ - =
and online advertising revenue share is
projected to reach 65% by 2020 5016 Work with Brand team to cater creative messages to

different audiences, building on insights from 2015

Data Source: IAB 2014 Programmatic Ad Revenue Report (July ‘15)
Data Source: Business Insider Programmatic Advertising Report (May ‘15)


http://www.iab.net/about_the_iab/recent_press_releases/press_release_archive/press_release/pr-072015
http://www.businessinsider.com/buyers-and-sellers-have-overwhelmingly-adopted-programmatic-with-mobile-leading-growth-2015-3
http://www.businessinsider.com/buyers-and-sellers-have-overwhelmingly-adopted-programmatic-with-mobile-leading-growth-2015-3

% PAID SEARCH

What can other channels learn from Paid Search?

Volume Tracker

[Squarespace] Impressions R o onts

1,200 — /222015 e  Squarespace outages
B/15/2015 Competitive Analysis

a00 ' ° What are our competitors
saying?
° What products are our

' ing?
G competitors promoting”

Market Research

N ° Do people associate

300 \ Squarespace with sports
3 f websites? Commerce

\«...__f customers?

] 5 10 15 20

Hour
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Connect Marketing to Business
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World at large
Aware of Squarespace
Considering Squarespace

Visitors to squarespace.com

/\

Y

/coverpages views /websites views /commerce views
Cover Page trials Website trials Commerce trials
Cover Page subs Website subs Commerce subs

Plan mix Plan mix
Period mix Period mix Period mix

Retention Retention Retention
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Questions?



