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E L L I OT T  B E L L ,  B R A N D  A N D  M A R K E T I N G

L E T ’ S  TA L K  A B O U T  M A R K E T I N G  TO O L S  A N D  OT H E R  C O O L  S H I T



The most trusted and 
beloved career destination.
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The Muse1



THAT’S ME. 

JOINED THE MUSE IN 2013. 

#6TH EMPLOYEE. 1ST 
MARKETING HIRE. 

THESE JERKS THINK IT’S 
FUNNY TO MOCK HOW 

SOMEONE DRESSES. 



NOW WE’RE 90… 

THE MARKETING TEAM IS 6 PEOPLE INCLUDING: SEO GUY, 
SOCIAL, EMAIL/CRM, DEMAND GEN, CUSTOMER CARE, AND 
BRAND.



WHY HAVE 50,000,000 PEOPLE USED THE MUSE?
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1



T H I S  I S  A  T E R R I B L E  E X P E R I E N C E .  A N D  U G L Y



N O  O N E  H A S  E V E R  S A I D ,  “ I  L O V E  
M O N S T E R . C O M ”… E X C E P T  F O R  M A Y B E  

T H E  M O M  O F  T H E  D U D E  W H O  S T A R T E D  
I T .



WE’RE NOT JUST A JOBS SITE
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A picture is worth a thousand words

We take people inside 
great companies



EXPERT 
ADVICE FOR 
EVERY 
CAREER 
DECISION
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1 5 0 , 0 0 0  N E W   
R E G I S T E R E D  U S E R S   
E V E R Y  M O N T H

11

TOTAL MARKETING SPEND ON ACQUISITION 
TO DATE: $0.00



WE GROW THROUGH CONTENT
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ACQUISITION 

SEO 
DIGITAL ACQUISITION 
SITE OPTIMIZATION 

PARTNERSHIPS

DEMAND GEN 

DIRECTOR OF B2B 
CRM/AUTOMATION 

EVENTS 
CONTENT 

BRAND AND RETENTION 

BRAND MARKETER 
SOCIAL MANAGER 

CRM / EMAIL 
DESIGN 

COPY WRITERS 
EDITORIAL  



WE’VE 
SLOWNLY 
OPTIMIZED 
FOR KEY HEAD 
SEARCH 
TERMS

KEY TOOLS: 
• Bright edge 
• Screaming Frog 



MONITOR AND 
AGGRESSIVELY 
CAPTURE NEW 
USERS ON TOP 
CONTENT.

NEED A CONFIDENCE BOOST BEFORE THE BIG 
INTERVIEW? 

EMAIL ADDRESS

KEY TOOLS: 
• Bounce Exchange 
• Chartbeat 
• Internal Bandit Testing for 

Optimization 



THEN WE TRACK . 
YES, CREEPY. BUT 
IMPORTANT. 
CAREERS ARE 
LIFECYCLE 
DEPENDENT SO 
WE NEED THIS 
DATA.

ARTICLES

COMPANIES

JOBS

KEY TOOLS: 
• Amplitude 



RIGHT INTO OUR ESP 
YOU GO, DATA



DATA FUELS 
OUR 
SEGEMENTS 
TO CREATE 
SUPER 
TARGETED 
MESSAGING.



Happy with Job

Get Me The F Out of Here

0 6 12 18 Months

HOW OFTEN DO MILLENIALS JOB 
SEARCH? WE (AMPLITUDE) KNOWS 



“GIVE A DAMN AND SOUND LIKE A HUMAN”

OUR GUIDE TO COMMUNITY



WE RESPOND 
TO EVERY 
INBOUND 
EMAIL. ALWAYS

KEY TOOLS: 
• GROOVE 



WE CRAVE 
FEEDBACK.  
ESPECIALLY 
THE BAD 
STUFF.

KEY TOOLS: 
• GROOVE 
• TYPEFORM 



QUESTIONS? 
HIT ME UP 

ELLIOTT@THEMUSE 
@ELLBELL9


